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PAGE 82  DEAN RUNYAN ASSOCIATES 

Visitor Spending Impacts (2012p)
Amount of Visitor Spending that supports 1 Job $73,480

Employee Earnings generated by $100 Visitor Spending $27

Local & State Tax Revenues generated by $100 Visitor Spending $3.50

Visitor Volume (2012p)
Additional visitor spending if each resident household encouraged 

one additional overnight visitor                            (in thousands) $4,003

Additional employment if each resident household encouraged 

one additional overnight visitor 54

Visitor Shares
Travel Share of Total Employment (2011)* 10.0%

Overnight Visitor Day Share (2012p)** 10.3%

Travel Indicators

Person Person Visitor

2012p Trips Nights Spending

(Thousands) (Thousands) (Millions)

Hotel, Motel 499 944 $97.2

Private Home 265 805 $25.5

Other Overnight 189 611 $22.3

  All Overnight 952 2,359 $145.0

*Source:  Bureau of Economic Analysis 

and Bureau of Labor Statistics.  Estimates 

by Dean Runyan Associates. 

 

 

Visitors who stay in private 
homes typically comprise the 
largest share of overnight 
visitor volume.  Visitors who 
stay overnight in commercial 
lodging typically have the 
greatest economic impact.  
There is substantial variation 
among destinations, however.  
Most rural and suburban areas 
have high shares of private 
home visitation.  Urban areas 
tend to have greater shares of 
hotel/motel stays. 

0% 20% 40% 60% 80%

Hotel-Motel

Private Home

Percent of All Overnight

Person-Nights

Spending

COOS COUNTY TRAVEL IMPACTS AND VISITOR VOLUME 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

Overnight Visitor Spending and Volume 

Agenda Item #6



DEAN RUNYAN ASSOCIATES  PAGE 83 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Notes:  Spending includes visitor spending and other travel spending (travel agencies and 
transportation to other Oregon destinations).  Earnings include wage and salary 
disbursements, benefits and proprietor income.  Employment includes full- and part-time 
payroll employees and proprietors.  These direct travel impacts do not include secondary 
(indirect and induced) impacts.  The multiple year percentage change refers to the average 
annual change. 

 
 

 
  

Spending Earnings Employment
($Millions) ($Millions) Local State Total

1991 95.8 24.8 2,540 523 2,622 3,145

1992 101.4 26.3 2,460 568 2,865 3,434

1993 104.4 27.0 2,440 656 2,985 3,641

1994 107.5 28.0 2,430 743 3,089 3,831

1995 114.0 30.2 2,570 773 3,228 4,001

1996 120.4 31.8 2,630 789 3,288 4,078

1997 119.5 31.5 2,500 735 3,214 3,949

1998 128.0 34.5 2,620 775 3,437 4,212

1999 141.6 38.3 2,780 898 3,724 4,622

2000 150.9 40.6 2,740 976 3,961 4,937

2001 159.2 42.9 2,980 1,057 4,121 5,178

2002 167.0 45.1 3,000 1,112 4,217 5,329

2003 180.0 48.2 3,110 1,118 4,507 5,624

2004 187.0 49.2 3,020 1,165 4,841 6,006

2005 196.7 50.8 2,970 1,224 5,042 6,266

2006 217.8 56.0 3,130 1,262 5,528 6,790

2007 223.5 59.3 3,220 1,303 5,752 7,055

2008 232.1 61.3 3,290 1,251 5,938 7,190

2009 192.2 53.7 2,860 1,047 5,103 6,150

2010 210.0 55.9 2,930 1,074 5,403 6,477

2011 222.4 58.5 3,040 998 6,497 7,495

2012p 233.5 61.7 3,050 1,022 6,713 7,735

Annual Percentage Change

11-12p 5.0% 5.5% 0.4% 2.4% 3.3% 3.2%

91-12p 4.3% 4.4% 0.9% 3.2% 4.6% 4.4%

Coos County Travel Trends, 1991-2012p

Tax Receipts ($Thousands)
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PAGE 84  DEAN RUNYAN ASSOCIATES 

2002 2004 2006 2008 2010 2011 2012p
Total Direct Travel Spending ($Million)

Destination Spending 156.7 174.0 200.2 213.0 195.8 207.1 218.0

Other Travel* 10.4 13.0 17.6 19.1 14.1 15.3 15.5

  Total Direct Spending 167.0 187.0 217.8 232.1 210.0 222.4 233.5

Visitor Spending by Commodity Purchased ($Million)
Accommodations 28.8 35.1 42.7 44.7 40.6 42.5 45.0

Food Service 41.3 45.0 51.5 55.6 53.9 56.2 60.2

Food Stores 17.3 18.5 19.6 21.3 19.9 20.9 21.8

Local Tran. & Gas 12.3 17.1 23.7 29.6 23.5 28.2 29.2

Arts, Ent. & Rec. 32.0 33.5 36.1 35.9 33.1 33.8 35.2

Retail Sales 24.9 24.7 26.6 26.0 24.8 25.5 26.5

  Destination Spending 156.7 174.0 200.2 213.0 195.8 207.1 218.0

Industry Earnings Generated by Travel Spending ($Million)
Accom. & Food Serv. 27.2 30.9 35.9 39.5 36.1 37.9 40.3

Arts, Ent. & Rec. 8.5 8.7 9.6 11.0 9.5 9.9 10.2

Retail** 5.3 5.7 6.1 6.5 6.0 6.1 6.4

Ground Tran. 0.7 0.7 0.8 0.9 0.8 0.9 0.9

Other Travel* 3.4 3.1 3.4 3.5 3.5 3.7 3.8

  Total Direct Earnings 45.1 49.2 56.0 61.3 55.9 58.5 61.7

Industry Employment Generated by Travel Spending (Jobs)
Accom. & Food Serv. 1,740 1,800 1,930 2,010 1,700 1,780 1,780

Arts, Ent. & Rec. 830 800 770 840 830 860 870

Retail** 280 280 300 310 280 290 290

Ground Tran. 30 30 30 30 30 30 30

Other Travel* 120 100 100 100 90 90 80

  Total Direct Employment 3,000 3,020 3,130 3,290 2,930 3,040 3,050

Government Revenue Generated by Travel Spending ($Million)
Local Tax Receipts 1.1 1.2 1.3 1.3 1.1 1.0 1.0

State Tax Receipts 4.2 4.8 5.5 5.9 5.4 6.5 6.7

  Total Local & State 5.3 6.0 6.8 7.2 6.5 7.5 7.7

Details may not add to totals due to rounding.

Coos County
Travel Impacts, 2002-2012p

*Other Travel includes resident air travel and ground transportation impacts for travel to other Oregon visitor 

destinations, and travel agencies.  **Retail includes gasoline.
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2002 2004 2006 2008 2010 2011 2012p

All Overnight 96.8 110.1 129.0 141.9 129.2 137.5 145.0

Hotel, Motel 56.2 68.1 84.1 94.5 83.5 90.6 97.2

Private Home 20.3 21.2 23.3 24.6 24.0 24.9 25.5

Other Overnight 20.3 20.8 21.6 22.8 21.6 22.0 22.3

  Campground 17.5 17.8 18.4 19.4 18.3 18.6 18.8

  Vacation Home 2.8 3.0 3.2 3.4 3.3 3.5 3.5

Day Travel 59.9 63.8 71.1 71.1 66.6 69.6 73.0

Spending at Destination 156.7 174.0 200.2 213.0 195.8 207.1 218.0

Visitor Spending by Type of Traveler Accommodation ($Million), 2002-2012p

Party Length of

Day Trip Day Trip Size Stay (nights)

Hotel, Motel $250 $475 $103 $195 2.4 1.9

Private Home $81 $249 $32 $96 2.6 3.1

Other Overnight $124 $404 $37 $118 3.4 3.2

  All Overnight $165 $400 $61 $152 2.7 2.4

Travel Party Person

Average Expenditures for Overnight Visitors, 2012p

2010 2011 2012 2010 2011 2012

Hotel, Motel 845 886 944 348 364 388

Private Home 799 795 805 312 310 314

Other Overnight 624 611 611 183 180 180

  All Overnight 2,267 2,292 2,359 843 854 881

2010 2011 2012 2010 2011 2012

Hotel, Motel 447 468 499 183 192 205

Private Home 263 261 265 102 101 102

Other Overnight 193 189 189 57 55 55

  All Overnight 902 919 952 342 349 363

Overnight Visitor Volume, 2010-2012p

Person-Nights (000) Party-Nights (000)

Person-Trips (000) Party-Trips (000)

Coos County Visitor Spending and Visitor Volume 
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Coos Bay - North Bend Visitor Convention Bureau

2013/14 Advertising

Online 34.4% = 

Madden Media Google Search $12,000

(or) Travel Oregon CozyCation ($3,500)

Facebook Campaign $5,000

KDOCK/SEO $1,750

KATU online campaign $6,000

Online campaign TBD $5,000

Madden Retargeting Campaign $5,000

Out of the Box Social Media $3,600

#####

TV Advertising 28.6%

Joy of Fishing $9,180

KDRV (Medford) $6,000

KOBI/KOTI (Medford) $2,505

KEZI (Eug/Rose) $6,000

KMTR - days drive (EUG/Rose) $2,000

Southern Oregon Partnership $2,000

#####

Print advertising 22.6%

OCVA Guide $1,615

Mile x Mile $2,842

Madden Media Insert $4,700

Salmon Steelhead Journal $3,400

Salmon Trout Steelheader $1,600

Portland Monthly $2,600

Northwest Travel $1,500

Via Magazine $3,480

Eugene airport options information pending

#####

Local Initiatives

Culinary Institute $1,000

Travel Matters $2,500

State Welcome Center Conf $2,000

Airport Advertising $1,000 suggested taking from print

$6,500

Additional Costs 8.7%

$8,416 $97,688
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